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Overview

One thing ecommerce merchantsgreeuponis that good web analytics are required to rarsuccessful
online storefront How do we know? Nearlyery retailerwe studied for our EEommerce Web
Analytics studyses3™ party analytics software But which analytics packages are used most and by
whom?
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1 Nearly 95% of online retailers use either Google Analytics, Omniture, or Coremetrics
1 Google Analytics dominategith smaller retaileravhile Omniture and Coremetrics are the
packages of choice for larger retailers
1 1in 4 retailers use more than one analytics package
9 Of those using more than one package, 95% are using Omniture or Corenretr@njunction

with Google Analytics

Though we sesomevariability in distribution of packages used by retail category, we believe that this is
more a result of correlation with traffic volume rather than a result of unique requirements of the
categoryitself. For example, clothing and shoe retailers favor Omniture and Coremetrics more than the
total population of retailers, but this is likely because clothing and shoes retailers are generally larger
than the average online retailer.

Note: Because manonline retailers use more than one analytics package, data totals are often greater
than the sample size of 520.
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Overall Web Analytics Market Share
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Google Analytics Omniture Coremetrics WebTrends Clicky Fireclick Other  Total

289 218 108 8 2 9 15 649
44.5% 33.6% 16.6% 12% 0.3% 1.4% 2.3% 100.0%
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Market Share by Retailer Traffic
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eCommerce Web Analytics Market Share by Site Tra

Jan 25, 2010 (n=52C

m Other

m Coremetrics

m Omniture

B Google Analytics

< 100K

100K-500K  500K-2M

2M-5M

Monthly Unique Visitors

>5M

© 2010 Istobe, http://istobe.com

Monthly Uniques Google Analytics Omniture Coremetrics Other Total
< 100K 77 29 5 7 118
100K- 500K 120 65 27 9 221
500K- 2M 67 70 53 9 199
2M - 5M 20 33 12 4 69
> 5M 5 21 11 5 42
Total 289 218 108 34 649
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Retailers Using Multiple Analytics Packages by Traffic
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>5M

Monthly Uniques < 100K 100K-500K 500K-2M 2M -5M >5M  Total
Total Retailers 93 181 150 55 41 520
Retailers Using Multiple 25 43 50 11 3 132

% Retailers Using Multiple 26.9% 23.8% 33.3%  20.0%

7.3% 25.4%
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Multiple Analytics Package Combinations
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Google Analytics Google Analytics Google Analytics Omniture and Total
and Omniture  and Coremetrics and Other Coremetrics
81 40 4 7 132

61.4% 30.3% 3.0% 5.3% 100.0%
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Multiple Analytics Package Combinations by Traffic
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Monthly Google Analytics Google Analytics anc  Google Analytics Omniture and Total
Uniques and Omniture Coremetrics and Other  Coremetrics
< 100K 23 2 0 0 25
100K- 500K 27 14 2 0 43
500K- 2M 25 19 0 6 50
2M - 5M 5 4 1 1 11
> 5M 1 1 1 0 3
Total 81 40 4 7 132
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Analytics Packages Used by Retail Category
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Jan 25, 2010 (n=520)

100%
90%
80%
70%
60%
50%
40%
30%
20%
10%

0%

5
5-

-
E-
n
-

=

3

m Other

m Coremetrics

m Omniture

m Google Analytics

Retail Category Google Analytics Omniture Coremetrics Other
Baby 5 0 3 1
Books & Magazines 5 3 3 1
Clothing &Shoes 51 65 39 8
Computers & Software 21 11 9 1
Department Stores 6 16 12 3
Electronics 30 20 6 5
Food & Gifts 20 18 5 4
Health & Beauty 19 16 7 1
Home Furnishings & Décor 40 19 8 4
Home Improvement & Hardware 9 6 2 2
Jewelry & Accessories 30 37 8 1
Kitchenware & Appliances 11 10 2 2
Lawn & Garden 3 0 0 0
Music & Video 10 9 4 2
Office Products 9 3 4 0
Other 18 3 3 2
Pet Supplies & Products 4 3 2 2
Sports & Outdoors 19 23 10 3
Tools & Automotive 10 5 1 1
Toys & Hobbies 11 8 4 1
Travel 6 3 1 0
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Analytics Packages by Category (< 100K Monthly Uniques)
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Retail Category Google Analytics Omniture Coremetrics Other
Baby 0 0 0 0
Books & Magazines 0 0 0 0
Clothing & Shoes 6 2 1 2
Computers & Software 9 2 1 0
Department Stores 0 0 1 0
Electronics 6 3 0 2
Food & Gifts 3 0 0 1
Health & Beauty 5 3 0 0
Home Furnishings & Décor 17 9 1 1
Home Improvement & Hardware 5 3 1 1
Jewelry & Accessories 4 1 0 1
Kitchenware & Appliances 2 1 0 1
Lawn & Garden 0 0 0 0
Music & Video 0 0 0 0
Office Products 6 2 1 0
Other 6 0 0 0
Pet Supplies & Products 1 1 0 0
Sports & Outdoors 8 3 1 2
Tools & Automotive 4 2 0 0
Toys & Hobbies 0 0 0 0
Travel 2 0 0 0







